perception. With the result of the research, it is noticed that promotion focus brings broader variation of information use behavior, and utilitarian value has a beneficial impact on the online exploratory information search. In addition, it is revealed that the more exploratory the information search is, the wider the range of online shopping information search is. Finally, people who have utilitarian shopping value showed more exploratory behavior in online search, especially for the search of informational products, than those who have hedonic shopping value. Present research is believed to improve practical influence of consumers' personality on online use behavior when customers purchase search products online. As a result, it would contribute to consumer research and marketing held online.
.
따라서 심미적 즐거움과 정보지식 제공, 직관적이 고 명확한 UI와 정보검색은 성공적인 웹사이트 개 발의 가이드라인이며 제품정보와 편의성, 재무적
안정성은 온라인 쇼핑몰 소비자에게 중요한 요인이 된다 (Hanna, 1997; Szymanski and Hise, 2000; Kwon et al., 2015) . 
